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the better.  Recently released 
information from NAHB is 
also an encouraging indica-
tor. 
NAHB estimates more than 2 
million households have 
postponed moving out on 
their own and bolstering 
housing demand. While 
household formation can be 
postponed temporarily, the 
underlying demographic 
forces are undeniable. NAHB 
economists project that the 
industry will need to deliver 
16 million homes over the 
next decade just to keep 
pace with demand from a 
growing population. 
Builder confidence has 
shown an uptick and there are 
signs that conditions in the 
housing market should show 
modest improvement in the 
coming months.  An improv-
ing economy, stronger job 
growth, historically low 
mortgage rates and stable 
house prices will help turn 
this potential demand into 
actual demand.  There is a 
light on the horizon. 
So as we continue through 
this busy Spring into the 
Summer, I am focusing on 
the extra energy we - the 
busy bees - are creating with 
optimism, effort and attitude.  
As our economy is rebuild-
ing, so is the association.  
Come “bee” a part of the fun 
and I’ll see you there! 
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Dear 
Friends, 
 
Whew!  
We’re 
busy!  
There is 
a buzz in 
the air 
and it’s 

not just the bees.  Everyone I 
talk to is busy and the 
LNHBA is no exception.  In 
April we held a golf tourna-
ment at Cowen’s Ford.  What 
a blast!  The committee did a 
wonderful job for the nearly 
100 players and participants.  
Thank you! 
At the end of the month we 
hosted the long anticipated 
return visit of Elliot 
Eisenberg, PH D, our favorite 
economist from DC.  The 
“Regulations Gone Wild” 
presentation and luncheon 
met rave reviews.  Thank you 
to all our terrific sponsors 
and members who organized 
the event.  The meal provided 
by Passion Food Catering 
was exceptional!  In between, 
the LNHBA Board of Direc-
tors held an appreciation 
luncheon for our member 
agents with Builders Mutual 
Insurance in an effort to share 
all the tangible benefits their 
clients receive from their 
HBA membership. 
And if that wasn’t enough 
there was our “Let’s Make a 
Deal” membership game 
show event.  We are welcom-
ing new members to the asso-
ciation and need everyone’s 

help.  The LNHBA has so 
much to offer – education, 
networking, discounts, advo-
cacy.  Really it’s a no-
brainer.  Invite everyone you 
do business with.  The Mem-
bership Drive continues. 
 
May was National Remodel-
ing Month!  The LKN Re-
modelers will be working 
with Our Towns Habitat to 
make the Restore Restyle 
event a huge success for our 
own Habitat for Humanity 
affiliate.  The Education 
Committee is presenting its 
2nd offering, which will not 
only inform, but will provide 
CE credits for some designa-
tions.  Just prior to the May 
Membership Meeting,  mem-
bers learned all about the 
changes to the Energy Star 
Program (Version 3).  The 
NAHB Spring Board, which I 
attended, took place in DC 
the third week of May fol-
lowed closely by National 
Membership Day.  Planning 
for the June Green Building 
Table Top, our 1st Annual 
Poker Run, a Lunch and 
Learn program and the 
NCHBA 2nd Quarter Board 
meetings and Legislative 
Conference are also under-
way.  Like I said, Whew! 
 
I have to believe that all this 
activity and the “busy” re-
sponse I keep hearing from 
everyone is an indication that 
building is making a turn for 
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As the housing market continues to struggle to recover 
from the economic downturn, National Homeownership 
Month in June offers an opportunity to direct the atten-
tion of the public and the media to the many benefits of 
homeownership. 

NAHB’s National Homeownership Month Promotional 
Kit  has resources that highlight many of the incentives 
to buy that exist in the current market — affordable 
home prices, low interest rates, the large selection of 
homes for sale in all price ranges, and banks ready to 
loan to buyers with good credit. 

The National Homeownership Month Promotional Kit is available to 
NAHB members and affiliated HBAs at: 
 
 www.nahb.org/homeownershipmonth. 
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· Lowe’s 
· General Motors 
· FedEx Advantage 
· YRC Transportation 
· Solveras Payment So-

lutions 
· Dell 
· Liberty Mutual 
· Hertz 
· Avis 
· Budget 
· Hewlett Packard 

As an NAHB benefit, mem-
bers have access to dis-
counts and savings opportu-
nities offered by many top 
companies. (All programs, 
rates, and prices are subject 
to change without notice.) 
 
When making contact, identify 
yourself as a member of the 
National Association of Home 
Builders. 
 

· Office Depot 
· Omaha Steaks 
· Endless Vacation 

Rentals 
· Wyndham Hotels  
· FTD 
· NAHB Career Center 
· Paychex 
 
For more information visit:  
www.NAHB.org/ma 
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helps to fund candidates that 
pass laws that make it easier 
for us to do our jobs and re-
main in business.  This year 
the general assembly will 
makes decisions that will af-
fect us all, it is crucial to sup-
port the Political Action Com-
mittee of the North Carolina 
Home Builders Association 
(NC BUILD-PAC).  NC 
BUILD-PAC is a non-partisan 
committee organized for the 

NCHBA Legislative Day is 
June 8th, 2011 in Ra-
leigh.  This is a great opportu-
nity to meet state officials and 
have your voice heard. 
 
NC-BUILD - PAC  - Con-
tributing is Easier and More 
Important Than Ever! 
 
NC-BUILD-PAC is the force 
that drives and supports the 
home building industry.  It 

specific purpose of raising 
funds to support pro-housing 
candidates of all parties at the 
state and local levels of gov-
ernment.  Contributions to NC 
BUILD-PAC are an invest-
ment in the future of your 
business and the home build-
ing industry as a whole. 
Contribution has never been 
easier.  You can contribute 
online with a credit card 
through nchba.org. 
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2011 LNHBA Membership Committee 

Starting & Ending Points: Last bike out at 9:00 a.m. 
 
Suck, Bang. Blow Smokehouse 
10099 Weddington Rd., Concord, NC  28027 
704-979-2569 
(Concord Mills Exit between Great Wolfe Lodge &  
Pat Rodgers Harley Davidson) 
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Follow NAHB on 
Twitter at 
www.twitter.com/
NAHBMedia .  
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A plan unveiled by the Federal 
Deposit Insurance Corporation 
(FDIC) and the Federal Reserve 
on March 29 to require a mini-
mum 20% down payment for 
"qualified residential mort-
gages" (QRM) would disrupt the 
fragile housing market and jeop-
ardize the struggling economic 
recovery, according to NAHB.  
Along with NAHB, diverse in-
dustry and consumer groups and 
housing finance experts took 
strong exception to the proposal, 
pointing out that it could prevent 
millions of credit-worthy borrow-
ers from buying homes and 
would be a major setback for the 
housing industry as it slowly 
emerges from its worst downturn 
since the Great Depression. 

"By mandating a 20% down pay-
ment on qualified residential 
mortgages, the Administration 
and federal regulators are exclud-
ing those without huge cash re-
serves — which constitutes most 
first-time home buyers and many 
middle-class households — from 
a chance to buy a home," said 
NAHB Chairman Bob Nielsen. 

"Just do the math,” Nielsen said. 
“First-time home buyers histori-
cally average 40% of home-
buying activity. It would take an 

average family 12 years to scrape 
together a 20% down payment. 

"This would disqualify about 
five million potential home 
buyers, resulting in 250,000 
fewer home sales and 50,000 
fewer new homes being built 
per year," said Nielsen. 

“This plan is nothing short of an 
assault on homeownership that 
could have a long-lasting nega-
tive impact on housing for gen-
erations to come," he said.   

Borrowers who can't afford to put 
20% down on a home and who 
are unable to obtain FHA financ-
ing would be expected to pay a 
premium of two percentage 
points for a loan in the private 
market to offset the increased 
risk to lenders, according to 
NAHB economists. 

QRM would drive countless 
lenders from the residential mort-
gage market — including thou-
sands of community banks — 
and enable only a few of the 
largest lenders to originate and 
securitize loans, said Nielsen. 

"This sharp dilution of mortgage 
market competition would further 
diminish mortgage credit avail-
ability and drive costs higher," he 
said. 

Four other federal agencies — 
the Office of the Comptroller of 
the Currency, Department of 
Housing and Urban Develop-
ment, Securities and Exchange 
Commission and the Federal 
Housing Finance Agency — 
were expected to sign off last 
week on the risk retention/QRM 
proposal, moving it toward publi-
cation in the Federal Register and 
a 60-day comment period, after 
which a final decision will be 
made. 

The QRM rule will become ef-
fective one year after the final 
rule is published in the Federal 
Register. 

"Millions of low down-payment 
loans have been originated safely 
for decades," said Nielsen. 

"Low-down payments are not 
what drove this lending crisis. It 
was lax underwriting standards,” 
he said. 

Nielsen urged the Administration 
and federal regulators to reassess 
their position and offer a new 
plan that ensures a safe and 
healthy mortgage market, lowers 
the risk of default and keeps 
homeownership affordable for 
working American families. 
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Lowe's Corporate  

100 Lowe’s Blvd. 

Mooresville, NC  28117 

LNHBA is dedicated to 
serving its members by: 
 
Providing leadership, 
advocacy and educa-
tion; 
 
Creating a unified front 
to achieve greater integ-
rity and competency; 
 
Promoting a better busi-
ness industry for the 
community.  
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